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Dengan hormat,

Sehubungan dengan diselenggarakan nya Infernational Conference On
Management and Marketing yang diselenggarakan The International
Conference on Management and Marketing (ICMaM) 2024 pada tanggal 04-
05 Desember 2024 di UNITAR International University (bukti terlampir),
dengan tema “Navigating Change: Innovations in Management and
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Surat Tugas kepada beberapa dosen yang mengikuti kegiatan tersebut diatas
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1. Dr. Nico Lukito, MM, CMA, CGEC, CDMS, MCE
2. Dr. Renny Risgiani, MM, CMA, CPM

3. Dr. B. Medina Nilasari, MM, CHRM, CHRMP

4. Dr. Hermanto Yaputra, MM, CMA

Demikian permohonsn ini kami buat agar dapat dibuatkan surat tugasnya,

atas perhatian dan kerjasamanya kami ucapkan terimakasih

Paraf/NIK :

Sekprﬂdi/AZIZ




Kepada Yth,

Dr. Sri Vandayuli Riorini,MM.CIQnR.CMP.CMA.CPM.
Ketua Program Studi Manajemen FEB

Universitas Trisakti

Jakarta

Dengan hormat,

Sehubungan dengan diselenggarakan nya International Conference On Management and
Marketing yang diselenggarakan The International Conference on Management and
Marketing (ICMaM) 2024 pada tanggal 4-5 Desember 2024 di UNITAR International
University dengan tema “Navigating Change: Innovation in Management and Marketing”
Maka bersama ini saya mohon kepada ibu untuk dibuatkan Surat Tugas kepada beberapa
dosen yang mengikutikegiatan tersebut.

Adapun nama-nama dosen tersebut adalah:

1. Dr. Nico Lukito,MM.CMA.CGRC,CDMS,MCE.
2. Dr. Renny Risgiani, MM.CMA.CPM.

3. Dr. B. Medina Nilasari, MM.CHRM,CHRMP.
4. Dr. Hermanto Yaputra, MM.CMA.

Demikian surat permohonan ini saya buat untuk dapat dipergunakan sebagaimana mestinya.
Atas perhatian dan kerjasamanya saya ucapkan terimakasih.

Jakarta, 10 Maret 2025

Dr. Nico Lukiyo,8E.MM.CMA.CGRC.CDMS.MCE.
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The Influence of Consumer Behavior on Students Interest in Buying Halal Food
Nico Lukito!; Renny Risqiani%; B. Medina Nilasari*; Hermanto Yaputra®
Universiti Trisakti
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Abstract. The rise of Indonesia's Muslim population has boosted
demand for halal products, previously seen as unprofitable. This study
explores the effects of Halal Awareness, Halal Marketing, Religious
Belief, Halal Certification, and Personal Social Perception on the
intention to purchase halal products. Using a descriptive approach and
purposive sampling of 212 students in Jakarta, data analyzed with SPSS
Version 25 revealed that Halal Awareness, Religious Belief, and Halal
Certification positively influence purchase intentions, while Halal
Marketing negatively affects them. Personal Social Perception shows
no impact. This suggests focusing on Halal Awareness, Religious Belief,

and Certification can significantly enhance consumer purchase
intentions.

Keywords: Halal Awareness; Religious Belief: Halal Certification;
Personal Social Perception; Purchase Halal Products
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