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ABSTRAK 

 

 

Tujuan penelitian untuk menganalisis pengaruh competitive intensity, ethical 

climate, dan strategic risk management, terhadap management performance shopping 

centre di wilayah Jakarta dengan mediasi organizational innovation. Metode analisa 

dilakukan melalui explanatory research, dengan aplikasi PLS/Structural Equation 

Modelling. Konsep dan masalah yang diteliti melihat hubungan kausalitas, kemudian 

menjelaskan variabel-variabel penyebab masalah yang diteliti. Sampel penelitian 

sebanyak 148 pengambil keputusan terdiri dari direktur, general manager dan manager 

senior pengelola shopping centre di wilayah. 

Temuan dari penelitian ini terdapat pengaruh positif competitive intensity, 

ethical climate, strategic risk management terhadap management performance. 

Terdapat pengaruh positif competitive intensity, ethical climate, strategic risk 

management terhadap organizational innovation. Terdapat pengaruh positif 

organizational innovation terhadap management performance. Terdapat pengaruh 

positif competitive intensity, ethical climate, strategic risk management terhadap 

management performance yang dimediasi oleh organizational innovation.  

Implikasi teoritis dengan adanya organizational innovation melalui 

peningkatan dimensinya mampu meningkatkan management performance pengelola 

shopping centre dapat meningkatkan kepercayaan pihak terkait. Peningkatan dan 

pengembangan kualitas sumber daya manusia harus terlebih dahulu, memperhatikan 

kebijakan, pengembangan akan memberikan indikasi yang baik terhadap management 

performance shopping centre. Implikasi manajerial menyatakan bahwa kualitas 

sumber daya, didalam proses keterlibatan competitive intensity, ethical climate, 

strategic risk management dan semua pihak manajemen dengan pihak ketiga sangatlah 

erat, sehingga kerja sama dan kesesuaian spesifikasi teknis keinginan dari masyarakat 

haruslah menjadi prioritas utama. Implikasi kebijakan, adalah tantangan dan 

permasalahan yang dihadapi dalam upaya menghimpun pendapatan shopping centre 

dari fasilitas, penyewa dan pengunjung di antaranya adalah ketidakpastian kondisi 

ekonomi global yang ditandai dengan perlambatan pertumbuhan ekonomi. Risiko juga 

berasal dari harga komoditas yang masih fluktuatif serta banyaknya pelaku usaha yang 

masih menunggu untuk berinvestasi, maka perlu regulasi yang jelas hingga pelaku 

usaha khususnya pengelolaan shopping centre. 

 

Kata Kunci: competitive intensity, ethical climate, strategic risk management, 

organizational innovation, management performance.
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ABSTRACT 
 

The purpose of this research is to analyze the effect of competitive intensity, 

ethical climate, and strategic risk management on the management performance of 

shopping centers in the Jakarta area through the mediation of organizational 

innovation. The analytical method is carried out through explanatory research, with 

the application of PLS/Structural Equation Modeling. The concepts and problems 

studied look at the causal relationship, then explain the variables that cause the 

problems studied. The research sample consisted of 148 decision makers consisting of 

directors, general managers and senior managers managing shopping centers in the 

Jakarta area. 

The findings from this study have a positive effect of competitive intensity, 

ethical climate, strategic risk management on management performance. There is a 

positive influence of competitive intensity, ethical climate, strategic risk management 

on organizational innovation. There is a positive effect of organizational innovation 

on management performance. There is a positive influence of competitive intensity, 

ethical climate, strategic risk management on management performance mediated by 

organizational innovation. 

Theoretical implications of the existence of organizational innovation through 

increasing its dimensions can improve management performance of shopping center 

managers and can increase the trust of related parties. Improving and developing the 

quality of human resources must first, pay attention to policies, development will 

provide a good indication of the shopping center's performance management. 

Managerial implications state that the quality of resources, in the process of 

involvement of competitive intensity, ethical climate, strategic risk management and 

all management parties with third parties is very close, so that cooperation and 

compliance with the technical specifications of the wishes of the community must be a 

top priority. The policy implications are the challenges and problems faced in efforts 

to collect shopping center revenue from facilities, tenants and visitors including the 

uncertainty of global economic conditions which is marked by a slowdown in economic 

growth. Risk also comes from commodity prices which are still fluctuating and the 

large number of business actors who are still waiting to invest, it is necessary to have 

clear regulations so that business actors, especially the management of shopping 

centers. 

 

Keywords: competitive intensity, ethical climate, strategic risk management, 

organizational innovation, management performance. 
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ABSTRAK 

Penelitian ini bertujuan untuk menganalisis resources melalui dimensi 

capacity constrained assets, intellectual capital dan innovative capability 

berpengaruh terhadap competitive advantage yang dimediasi oleh clustering. 

Novelty dalam penelitian ini memberikan pengetahuan bagaimana resources 

mempengaruhi competitive advantage ketika dimediasi oleh clustering yang diuji 

dengan menggunakan Structural Equation Modeling (SEM). Data penelitian 

menggunakan perusahaan percetakan UMKM di Jabodetabek dengan jumlah 

responden sebanyak 200. 

Hasil penelitian menunjukkan bahwa capacity constrained assets secara 

langsung berpengaruh terhadap clustering dan tidak berpengaruh terhadap 

competitive advantage namun secara tidak langsung menpengaruhi competitive 

advantage yang dimediasi clustering. Intellectual capital secara langsung tidak 

berpengaruh terhadap competitive advantage dan clustering namun secara tidak 

langsung menpengaruhi competitive advantage yang dimediasi clustering. 

Innovative capability secara langsung berpengaruh terhadap competitive advantage 

dan clustering namun secara tidak langsung tidak menpengaruhi competitive 

advantage yang dimediasi clustering. Clustering secara langsung menpengaruhi 

competitive advantage. Oleh karena itu dengan banyak muncul percetakan baru, 

kemudahan interaksi dengan percetakan yang menerima jasa proses cetakan dan 

tingkat pemanfaatan layanan bisnis dari internet yang tinggi, clustering dapat di 

implementasikan sehingga perusahaan percetakan UMKM di Jabodetabek dapat 

mencapai posisi competitive advantage. 

Penelitian ini memberikan implikasi teoritis terhadap perkembangkan 

Resource Based View (RBV) theory. Keputusan strategis melalui mediasi clustering 

dapat mempengaruhi competitive advantage perusahaan. Keterbatasan penelitian 

ini menyatakan bahwa dimensi intellectual capital hanya menggunakan human 

capital. Nilai R square variabel clustering dalam penelitian ini adalah sebesar 0,305 

dan nilai R square variabel competitive advantage sebesar 0,532. Penelitian 

selanjutnya diharapkan dapat meneliti pendekatan strategi lainnya yang dapat 

membantu perusahaan menghadapi tantangan faktor internal dan eksternal untuk 

mencapai competitive advantage. 
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ABSTRACT 

This research aims to analyze resources through the dimensions of capacity 

constrained assets, intellectual capital and innovative capability which influence 

competitive advantage mediated by clustering. The novelty in this research 

provides knowledge about how resources influence competitive advantage when 

mediated by clustering which is tested using Structural Equation Modeling (SEM). 

Research data uses MSME printing companies in Jabodetabek with a total of 200 

respondents. 

The research results show that capacity constrained assets directly influence 

clustering and do not influence competitive advantage, but indirectly influence 

competitive advantage mediated by clustering. Intellectual capital does not directly 

influence competitive advantage and clustering but indirectly influences 

competitive advantage mediated by clustering. Innovative capability directly 

influences competitive advantage and clustering but indirectly does not influence 

competitive advantage mediated by clustering. Clustering directly affects 

competitive advantage. Therefore, with the emergence of many new printing 

presses, ease of interaction with printers who receive print processing services and 

a high level of utilization of business services from the internet, clustering can be 

implemented so that MSME printing companies in Jabodetabek can achieve a 

competitive advantage position. 

This research provides theoretical implications for the development of 

Resource Based View (RBV) theory. Strategic decisions through clustering 

mediation can influence a company's competitive advantage. The limitation of this 

research is that the intellectual capital dimension only uses human capital. The R 

square value of the clustering variable in this research is 0.305 and the R square 

value of the competitive advantage variable is 0.532. It is hoped that future research 

can examine other strategic approaches that can help companies face the challenges 

of  internal  and  external  factors  to  achieve  competitive  advantage. 

Keywords : Capacity Constrained Assets, Intellectual Capital, Innovative 

Capability, Clustering, Competitive Advantage 
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